
 

 

 

 

Signs in the consumer economy are generally optimistic with the confidence data indicating 

positive spending growth, but this could be fuelled by heavy discounting. Similarly  shopping 

centre investment transactions continue apace with 14 completed deals up to the end of 

March, including the sale of Broad Street Mall  in Reading which has been sold for £61m to a 

JV between Moorgarth Holdings and Texton Property Fund.  

 
However, as a sober reminder that the value of investments can go down as well as up, the 

Nicholsons Shopping Centre in Maidenhead has changed hands 3 times in last 10 years – it 

was bought in 2004 for £64.5m; resold in 2007 for £85m and sold again this year for £37m. 

Ouch! 

 

Business Rates continue to be a topical issue in the retail industry – the revaluation date is 1st 

April this year, however the revised rateable values don’t come in to force until April 2017 

and the BRC are predicting that 80,000 shops could close in the UK without an overhaul of 

the rating system, as retailers decide not to renew their leases due to unviable occupational 

costs. 

 

As it’s ‘Ascot time’ the winners and losers in the occupational market are:-  

Winners – Waterstones, Smiggle, Pep&Co and various E-cigarette retailers  are all seeking to 

expand; 

Losers– Bank (84 stores), USC (90 stores) and Blott (closed in Reading) 

 

Random fact – average retail lease length is 7.7 years with 10 months’ rent free. 

 

Reading ranks 3rd out of the top 200 Regional Centres in the  PROMIS survey for its 

Café/Restaurant offering and new comers to the town include Cau (The Oracle); and 

Artigiano (Broad Street). The appetite (pun intended) from restaurant operators continues to 

be healthy with TGI’s due to take space in the town centre and a national pizza and cider 

operator going through the planning process at present.  

 

The confidence in the restaurant sector is demonstrated by the recent sale of the Pizza 

Express chain for £900m to  Hony Capital. 

 

The increase in internet sales has, ironically,  driven a demand for more physical space in 

some areas from retailers as they seek to provide space for ‘click and collect’ facilities. Its an  

ill wind……… 

  Year Vacant Available 

Q2 2011 8.93% 6.11% 

Q2 2012 12.23% 9.25% 

Q2 2013 11.24% 10.42% 

Q2 2014 11.56% 7.98% 

Q2 2015 12.21% 9.28% 
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